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■■The new pro-
duction facility 
is purpose-built 
for manufactur-
ing coins. Its lay-
out and structures 
were designed 
to enhance the 
coin production 
process.



The Group’s 
key indicators

€97.3  m
€118.9 m, 2012

Net revenues Operating profit

−€6.4  m
− €5.4m, 2012

Operating profit  
as share of revenue

−6.6%
– 4.5%, 2012

Return on equity

−15.3%
– 14.5%, 2012

Equity ratio

50.6%
49.5%, 2012

Net gearing

58.1%
54.1%, 2012

Return on 
capital invested

−7.6%
– 5.5%, 2012

Mint of Finland Group in brief

Strong 
challenger
Mint of Finland is a strong challeng-
er that can take on the mints of larger 
countries. It is large enough to be ef-
ficient and small enough to be flexible 
and customer-oriented.

Mint of Finland is an export com-
pany. A recent study ranks it as one of 
the leading exporters of coins in the 
world. It is one of the few purely mar-
ket-based companies in an unhealthy 
sector. Integrated production and fi-
nancial solidity will enable the compa-
ny to continue growing.

Due to the unstable financial envi-
ronment the demand for cash has de-
clined, and central banks are hesitant 
about coin procurement. Because we 
cannot increase demand, we must im-
prove profitability. The new production 
facility built for Mint of Finland does 
just that.

Awareness of Mint of Finland has 
increased in Africa, as expected. Latin 
America is next in line.

Mint of Finland is promoting its 
strengths more prominently than earli-
er and is also delivering a stronger cus-
tomer message of corporate social re-
sponsibility.

For the reader

Mint of Finland 
Group’s 
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Share of export
in net revenue

Net revenues by market area

Personnel by country

Finland

Other EU
countries

Non-EU
countries

Germany

Finland

Spain

Norway

Sweden

€61m

45

€31m

59

€5m
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115

122

65

81

31

31

10

10

0*

1

95%

2013
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The 2013 Annual Report of Mint of Fin-
land Group employs the presentation 
format adopted in the previous year. The 
Annual Report describes financial perfor-
mance Group-wide and corporate social 
responsibility operations in Finland and 
Germany. Financial performance is cov-
ered in the financial statements and cor-
porate social responsibility in the report 
proper. In 2012, corporate social responsi-
bility was specified in detail and incorpo-
rated into the business strategy. This de-
velopment continued in 2013 with efforts 
to establish the appropriate indicators.

* The Swedish 
company had no 

activity in 2013.
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The year in brief

Market reviving  
slowly and surely

Despite the challenging past year, 
Mint of Finland remains one of 
the most significant exporters of 
metallic currency.* Fluctuations in 
the world market prices of metals and 
abrupt shifts in demand are general 
challenges for the entire industry.

The financial risks are high, and project raw ma-
terial acquisitions tie up large amounts of capital; 
financial solidity is thus paramount.

Tough global competition
Mint of Finland is one of the few purely mar-
ket-based companies in the sector. Mint of Fin-
land differs from many of the principal players in 
the sector in that it does not have a secure, lucra-
tive domestic market to support it. Mint of Fin-
land is above all an export company.
Demand for blanks declined early in the year but 
recovered in the last quarter. The order book for 
2014 was almost completely filled up in the first 
quarter. In blanks too, however, supply exceeds 
demand, but excess supply is not nearly as great 
as on the coin market.

Procurement of circulation coins depends en-
tirely on the demand for cash. An unstable finan-
cial environment reduces the demand for cash, 
and central banks are hesitant about procuring 
coins. Demand cannot be increased, but profita-
bility can be improved.

Excess capacity and partly unhealthy competi-
tion have caused prices to drop further. Producing 
metal coins is a risky business. Since the adop-
tion of the euro, companies that have integrated 
their production and have a solid financial basis 

are the best equipped to face the challenging mar-
ket and to achieve future growth.

Promising markets
Mint of Finland has augmented its presence and 
raised public awareness in Africa, as planned. In-
creasing our potential customer base in Africa is 
a substantial achievement. Our visit to the Ethi-
opian Central Bank as part of the corporate dele-
gation accompanying Prime Minister Jyrki Katai-
nen demonstrated just how reliable and positive 
a partner Mint of Finland is considered in Africa.

In the future, Mint of Finland intends to export 
its blanks-to-coins expertise to Latin America too.

New potential customers for collector coins
The tough market situation had an impact on col-
lector coins too. Demand remained low in domes-
tic collector coin sales, and the sales volume fell 
below the goal by a considerable margin. This was 
due among other things to changes made to the 
collector coin release programme.

Building a distribution network for collector 
products has not progressed as planned, and de-
mand for collector coins has dropped. There is 
clearly a glut on the market.

In 2013, the company found a significant po-
tential customer base in buyers of gifts and sou-
venirs. Identifying this new potential customer 
base points the way for the development of the 
collector coin business. Building the market is a 
slow process, but the direction is clear.

One of the development points under the fi-
nancial responsibility of Mint of Finland is to in-
crease seigniorage payable to the government on 
released commemorative coins. Mint of Finland 
has developed the release programme planning 

 * According to a 2013 market study of the metal coin indus-
try conducted by Impacts.Ca Marketing Research Inc.

■■The striking ma-
chinery of Mint of Fin-
land has produced 
coins for delivery to 
almost every conti-
nent in the world. The 
Group increased its 
international pres-
ence and recognition 
according to plan in 
2013.
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our operations. With this enhanced functionality, 
our production efficiency will improve – a highly 
significant competition factor.

More efficient than ever
The impact of the efficiency programme launched 
two years ago will be visible towards the end of 
2014. Bringing annual savings of €3 million, the 
programme is revising and clarifying the organi-
sation of Mint of Finland and the Group structure. 
Mint of Finland introduced the contract manu-
facturer model between the parent company and 
Saxonia EuroCoin GmbH (hereinafter ‘Saxonia’). 
Our aim is to improve cost-efficiency and to for-
ward the Group’s full-service offering under the 
theme ‘from blanks to coins’.

The contract manufacturing model clarified the 
roles of Mint of Finland and Saxonia: Saxonia is 
focusing on processing raw materials into blanks, 
while Mint of Finland is in charge of raw materi-
al procurement and product sales and marketing.

This model caused an overhaul of the organi-
sation of Saxonia. The sales organisation was dis-
mantled, and the management was replaced. Jar-
mo Hakkarainen, Production Director at Mint of 
Finland, is now Managing Director of Saxonia 
with the support of Plant Manager Dirk Höhne.

A reorganisation was also carried out in Fin-
land. More sales personnel were recruited for 
Mint of Finland in the course of the year: a Vice 
President in Sales and three salespersons. Besides 
this, the New Business department is hunting for 
new opportunities.

Improved performance
By first impressions, the new year is looking bet-
ter than the previous one. Blanks production was 

almost fully booked early in 2014. However, de-
mand remains low in circulation coins.

There are many big things in the pipeline. Last 
year, Mint of Finland brought up the issue of dis-
torted competition with the competition author-
ities of the European Commission.

This distorted competition is the result of a 
huge excess capacity, initially created when the 
euro was adopted.

Cash-free society
Although there is much talk of a cash-free so-
ciety, the number of coins in circulation is 
increasing.

The number of euro coins in circulation has 
doubled since the introduction of the currency.

Responsibility is 
the future now
Corporate social responsibility was incorporat-
ed into the business strategy of Mint of Finland 
Group in 2011. In the year under review, it was in-
troduced at all levels of the organisation.

Corporate social responsibility is based on 
the responsibility of the individual towards 
others and towards his or her own work. This 
builds up into a framework consisting of so-
cial responsibility, financial responsibility and 
environmental responsibility. This is only the 
start. Mint of Finland aims to demonstrate re-
sponsibility to its customers and to uphold its 
responsibilities.

Corporate social responsibility as a competi-
tiveness factor is a relatively new idea, but it is 
becoming increasingly widespread. Some of our 
customers award points for responsibility in their 
value analyses. Price is not always king.

■● CEO Paul Gustafsson.

together with the Ministry of Finance and 
the Collector Coins Committee to increase 
the attractiveness of commemorative coins 
for current and potential customers.

Outlook for 2014
It is highly important for Mint of Finland to 
improve its profitability. Price is of central 
importance in the circulation coin busi-
ness. Coins and blanks offer little poten-
tial for specialisation to suppliers. Prequal-
ification ensures sufficient product quality 
and business reputation of the shortlisted 
suppliers, after which price competition 
resolves the final selection of the suppli-
er. For this reason, the improved efficien-
cy that will be achieved with the new pro-
duction facility in Vantaa is important for 
Mint of Finland.

There are indications of the market and 
prices picking up. There are hopes that ef-
forts will be made to eliminate distorted 
competition in the sector.

Mint of Finland is a persistent play-
er challenging the mints of much larger 
countries. Mint of Finland is large enough 
to be efficient and small enough to be flex-
ible and customer-oriented.

Mint of Finland is not married to one 
or two technologies. The Group is used to 
implementing projects quickly and switch-
ing procedures in mid-stream.

There are many areas where Mint of 
Finland cannot compete with large govern-
ment mints, but corporate social respon-
sibility is an area in which Mint of Finland 
can respond to its customers. 

CEO’s report

Embracing  
the new

The slow economy and challenges 
in our operating environment 
continue to grip Mint of Finland 
Group. Nevertheless, Mint of 
Finland has achieved many new 
things in the past year that will 
enhance the Group in the future. 
Our advanced, efficient production 
facility – the new mint – is a 
concrete manifestation of the 
new era we are embracing.

The year 2013 was difficult for Mint of Finland 
Group. Competition continued to be tough. The 
volume of orders for circulation coins declined, 
and a few anticipated contracts were lost.

Competition is unhealthy. Many of our com-
petitors are government agencies that not on-
ly have a large domestic market but also receive 
government support. This complicates the op-
erations of market-based companies, because it 
distorts customers’ perceptions of prices.

By contrast, developments in Africa have 
been gratifying: Mint of Finland has established 
itself as a reliable supplier.

In blanks manufacturing, the competition sit-
uation is somewhat better. Demand for blanks de-
clined in the first three quarters of the year under 
review but recovered towards the end of the year.

The Group underwent four rounds of code-
termination negotiations during the year, re-
sulting in various lay-offs and terminations.

The Mint moved to new premises in July. 
The new production facility is a purpose-built 
mint; this is a great and important change in 

Large enough to be 
efficient and small 
enough to be flexible 
and customer-oriented

Mint of Finland is delivering 
a stronger customer 
message of corporate 
social responsibility and 
aims to be a responsible 
corporate citizen
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Responsibility

Responsibility 
is made up of 
practical actions

Mint of Finland clarified its 
corporate social responsibility 
in 2012 and incorporated 
it into its business strategy. 
The aim is to take the first 
practical steps this year.

■■Jan Reland-
er pours coin 
blanks into a 
funnel box for 
transferring 
them to the 
striking machine.
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This process was continued in 2013, but introduc-
tion of the iso 26000 corporate social responsi-
bility standard was not yet attained. Another goal 
is to engage in a methodical analysis and detailing 
of stakeholders and the company’s sphere of in-
fluence. The company management will also in-
clude indicators for implementation of corporate 
social responsibility to the company’s monthly 
kpi analysis during the current year.

Exemplary operations
Last year, every employee in Finland was instructed 
in the principles of corporate social responsibility. 
The parent company ran the ‘100% responsibility’ 
training programme in spring 2013. Responsibility 
begins with  every individual action, which taken 
together build up to the Group level.

The main principles of social responsibility 
are respect for others and building a functioning 
workplace community together. All of us bear re-
sponsibility for our collective success. We need to 
set an example for others in our daily work so that 

our company can set an example for others in our 
sector. A more detailed description of social re-
sponsibility may be found on pages 12–13.

Change of environment enabled modern 
corporate social responsibility
Corporate social responsibility is progressing in 
small steps, but a giant leap came with the move 
to new premises that enable us to measure energy 
consumption in production processes and there-
by reduce our energy consumption.

In environmental responsibility, the compa-
ny aims to reach a situation where no mixed waste 
is generated. Mint of Finland also intends to at-
tain complete recycling throughout the product life 
cycle and to reduce the environmental impact of 
transports. A more detailed description of environ-
mental responsibility may be found on pages 14–19.

Value for money in the future
For Mint of Finland, responsibility is largely about 
securing operating potential for the future. Small 

€1,000

Mint of Finland Ltd. Saxonia Eurocoin GmbH

2013 2012 2013 2012

Customers Net revenue 32,982 52,041 50,254 76,057

Other operating income 150 154 — —

Income from shares in 
associated companies

— — — —

Suppliers and 
service providers

Materials and service purchases 25,791 46,668 37,312 63,700

Other operating expenses 4,645 4,108 8,252 8,867

Personnel Personnel costs (including 
pension and other ancillary costs) 4,266 4,600 2,739 3,286

Public sector Taxes (income taxes) — — –108 9

Non-profit entities Support and donations given — — — —

Shareholders Dividends paid to shareholders 0 1,100 1,000 1,000

Funding providers Financing costs (net) –997 3,622 –24 –64

Funds available for development of company operations –2,567 –659 1,035 –869

Investments 7,834 7,436 492 1,291

Responsibility  
and metal coins
There are many  interesting aspects of corpo-
rate social responsibility related to coins – me-
tallic currency.

Coins have many benefits. They are univer-
sally accepted payment instruments. They are 
easy to use and democratic and require no 
technological devices for their use.

For central banks, coins are cost-efficient for 
small payments. Coins are safe to use. They al-
ways work, even in extreme conditions. Coins 
are reliable and work well with other payment 
instruments.

Coins also have national  relevance: they 
are part of a national payment system. Every 
coin in circulation means funds in the national 
treasury. The larger the treasury, the higher the 
wellbeing of the population. Plastic payment in-
struments are operated by large, multi-national 
credit card companies. Credit card payments 
profit them. Using coins, on the other hand, is 
like putting money in your own pocket.

Coins involve an environmental responsi-
bility aspect that requires further study. Coins 
may remain in circulation for up to 30 years, 
and the metals used to produce them can be 
recycled.

Although the coin industry  seems to have 
a challenging market where nothing matters but 
price, Mint of Finland is committed to long-term 
planning and to a search for sustainable oper-
ating models with a view to future needs.

Mint of Finland believes that coins will con-
tinue to serve people’s needs as a handy and 
safe payment instrument. Beautiful collector 
coins will continue to give delight an pleasure 
to collectors and to both givers and recipients 
of gifts.

things matter. We need to care and to accept 
responsibility. The company is committed to 
continuous reduction of loss, i.e. measures 
that do not produce value for the customer. 
Financial responsibility is all about value for 
money in the future as well as today.

Principal development points under finan-
cial responsibility include capital control, in-
creasing corporate value, developing profit-
ability, increasing seigniorage* on collector 
coins released, and securing continuity.

The implementation of financial responsi-
bility is described in the financial statements. 
Various indicators of financial responsibility 
are illustrated on several pages of this report.

Security is an inseparable part of business
Our customers for circulation coins and blanks 
are public authorities in other countries. Se-
curity is an inseparable part of our business. 
Our corporate security includes physical safety 
and personal safety at our production facilities. 
Information security and only using partners 
of good reputation who also invest in security 
are also important. In 2013, no attempted da-
ta break-ins were detected. No deviations were 
observed in any other areas of security either.

Mint of Finland is continuously improving 
the various areas of its corporate security, aim-
ing to secure the benefits of modern technology 
and closely controlled processes for its custom-
ers. The new production facility in Vantaa was 
equipped with physical security surveillance 
technology and structures from the ground up. 
At the blanks factory in Halsbrücke, Germany, 
old surveillance systems have been replaced.

The company aims to obtain internation-
al tapa Certification in 2014. The purpose of 
tapa activities is to maintain and improve a 
company’s security culture.

€1,000

Mint of Finland Ltd. Saxonia Eurocoin GmbH

Realisation Goal Realisation Goal

Net revenues 32,982 90,359 50,254 47,277

Operating profit –5,295 –699 –386 2,396

Accident frequency (qty / million hours) 44 — 31 —

Capital flows  
to stakeholders

Key performance 
indicators

■● Sophie Mannerheim was an 
independent-minded pioneer 

and opinion leader who worked 
to improve the standard of nurs-

ing and the living conditions of 
children. For every Sophie Man-

nerheim commemorative coin 
sold, Mint of Finland donates €5 

to the New Children’s Hospital 
2017 project. 

■■ In blank manufacturing, the number for accidents fell from 61 to 31. In minting, by contrast, the figure rose 
from 38 to 44, which is still below the machine and metal industry’s 2012 average of 51.
Source: Finnish Centre for Occupational Safety

* ‘Seigniorage’ is the income of the party releasing coins 
into circulation: it is the difference between the face val-
ue and the acquisition cost of a coin.10 Mint of Finland Annual Report 2013 



Mint of Finland Ltd.

Mint of
Finland Ltd.

Saxonia
Eurocoin GmbH

Saxonia Eurocoin GmbH

Mint of Finland Ltd.

Saxonia Eurocoin GmbH

Board of
Directors

Top
management

Professional
& managerial

employees

Clerical
employees

Employees

Female Male

Less than
5 years

2013

2012

2013

2012

5–9 years

10–19 years

20–29 years

More than
30 years

27% 73%

50% 50%

56% 44%

Top
management

Management &
administration

Production
employees 24% 76%

56% 44%

100%

43% 57%

43% 57%

Gender distribution of personnel

Average length of employment

Number of training days

 

31%

20%

25%

16%

8%

22%

18%

6%

14%

40%

233

314

145

187

For our personnel, the year 2013 
was one of uncertainty and concern 
about the future. The move to new 
premises was a big positive thing, but 
positive events were overshadowed 
by the difficult second half of the 
year. The ‘Value makers’ training 
given to all employees of the parent 
company covered the principles of 
corporate social responsibility.

Production of circulation coins slumped in the 
autumn due to the slow economy. This led to co-
determination negotiations in the autumn. There 
were fixed-term lay-offs in production, while 
some clerical employees were terminated. Some 
production personnel had to be laid off indefi-
nitely because of the changing work situation.

Codetermination negotiations concerning the 
reorganisation in Germany were launched in au-
tumn 2012,  but the process was a long one, and 
the terminations arising from this reorganisation 
were implemented in 2013.

100% responsibility
The major company-wide training programme in 
Finland was the ‘Value makers’ programme, featur-
ing the ‘100% responsibility’ principle. The pro-
gramme was launched with management and su-
pervisors in 2012 and extended to the rest of the 
organisation in the following year. The objective 
was to introduce the 100% responsibility culture 
throughout the organisation by making employees 
more aware of their own role and responsibilities 
and of the company’s shared goals. The programme 
was also intended to improve the culture of discus-

sion and to increase cooperation in the workplace.
The programme was started in April. It was 

based on interaction. All employees partici-
pates in workshops to review what corporate so-
cial responsibility means in everyday work at the 
Mint of Finland. Dozens of development projects 
emerged from the training. Some were minor and 
easy to implement; proposals that were more ex-
tensive were reviewed, and some were selected for 
further development.

In all, nearly 100 days of training was provided. 
The training period was completed in June. Em-
ployees considered the training important. Af-
ter the initial apprehension, the majority of the 
personnel admitted that the training did make it 
clearer what corporate social responsibility ac-
tually means. The training also improved inter-
action between employees. In the course of the 
programme, employees also determined the prin-
ciples governing their operations and how they 
manifest themselves in practice.

Goal: a uniform, location-
independent process
Communication policy is crucially important for 
achieving shared goals. Unification of the blanks 
and coins manufacturing processes is under way 
and subject to continuous development. The uni-
fication process is being jointly run by the Finns 
and the Germans.

A personnel satisfaction survey was conducted 
in the autumn, as has been the practice for sever-
al years. The survey is conducted in cooperation 
with Lähitapiola in Finland and Germany, pro-
ducing a comparative dataset from 23 industrial 
companies. The findings show a slightly declin-
ing trend compared with the previous year. While 
the outcome is moderately good overall, the re-

Social responsibility

Towards a culture  
of open discussion

sults fall below the averages in the com-
parative dataset in several areas of wellbe-
ing at work.

The substantial organisation upheaval 
undergone in Germany manifested itself 
in the results of the survey. The response 
rate was low in Germany, and the results 
may only be considered indicative.

Experiences show that discussion in the 
workplace has improved in Finland, even 
though in challenging times the demands 
placed on communications are tougher 
than under favourable market conditions.

Dialogue is engaged in more frequently 
than before in the company, in small groups 
and in various forums. Views and opinions 
are now published more readily than before.

Things keep evolving
Based on the survey results, improve-
ment of internal communications to make 
it more practical and goal-oriented was 
named as a development project for 2014 
in both Finland and Germany. A shared 
Intranet for the blank and circulation coin 
business in Finland and Germany was put 
in place in 2013; this has made informa-
tion exchange faster and easier.

The practice of supporting employees 
through change, introduced in the pre-
vious year, continues. Although the new 
year looks challenging, all launched pro-
jects will be kept running. Our rate of pro-
gress will be reviewed and revised as nec-
essary. Despite all the challenges, the new 
facility has introduced a new spark into 
what we do.

■■According to a study con-
ducted by the Confederation of 

Finnish Industries (EK), indus-
try is a sector with one of the 

lowest percentages of women 
employed. According to Statis-

tics Finland, women accounted 
for 14.5% of employees in the 

mechanical engineering and 
metal product industry in 2011.
Sources: EK: Women and men in work-
ing life, March 2013;  Statistics Finland: 

Employed labour force 2011 
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Environmental impacts of production

A mint for  
a new age
Our new mint is purpose-built for 
the needs of modern coin production. 
Moving to new, purpose-built premises 
means more efficient production and 
improved competitiveness, and also 
reduced environmental impacts.

■■ Manufacturing minting tools is one 
of the Group’s spearhead technolo-
gies. The laser shown here is used 
for carving the tools used for stamp-
ing text on the rims of coins and for 
instance for engraving sequential 
numbering on commemorative coins. 

14 Mint of Finland Annual Report 2013 14 Mint of Finland Annual Report 2013 Environmental impacts of production 15



The new production plant is important for Mint 
of Finland. It is rare for a company to be able to 
design and build a production facility entirely to 
its own specifications. The very shape and struc-
ture of the new plant are purpose-made for the 
production of coins. With the new facility, Mint 
of Finland is better placed to respond to future 
challenges, both financial and environmental.

Production design is based on the Lean philos-
ophy, which focuses on identifying and eliminat-
ing ‘The Seven Wastes’, such as waste of materials, 
money or time. All movements and transitions 
are as short and as efficient as possible. The work 
process is enhanced with the application of the 
5S methodology, which dictates that everything 
must be in its place and everyone must know 
where everything is. The 5S methodology may 
seem like a trivial thing, but it has a huge impact 
on work flow, efficiency and workplace comfort.

Enhanced raw material flow is a new feature 
that has clearly improved operations. The new 
material flow is as short as possible: raw materi-
als are brought directly in to the factory and rap-
idly transferred to production. Production figures 
show that material flows are now highly efficient.

Less waste
The move to the new production facility repre-
sented a major step for the environmental re-
sponsibility of the company. Waste management 
has been made easy: recycling points are available 
wherever they are needed. The volume of landfill 
waste has been halved, and practically no mixed 
waste is generated any more.

The new facility also enabled the elimination 
of the majority of chemicals used in production. 
The polishing and surface treatment agents and 
acids that used to be used in numismatic pro-
duction have been eliminated. The new washing 
and burnishing process for precious metal blanks 
was adopted across the board in the new produc-
tion plant, replacing the earlier chemical treat-
ment. The new technology enabled us to reduce 
the amount of hazardous substances used and the 
environmental load of the production plant.

The volume of coin wastage in production 
dropped by one fifth to 0.09%. Because the vol-
ume of metal handled in the process is huge, 
changes of even one tenth of a per cent translate 
to thousands of kilos of metal. Coin wastage is re-
cycled for melting and reuse.

Energy consumption can be monitored 
per unit at the new plant
Consumption of electricity and natural gas in 
blank manufacturing increased because of the 
larger number of coated blanks produced than in 
the pervious year. Water consumption remained 
at about the same level. In the future, measure-
ment of energy consumption in blank production 
will be further developed.

A new energy management programme is being 
introduced to reduce energy consumption by 1.3% 
per annum. Preparations have been made for moni-
toring and control. The first evaluation will be con-
ducted at the end of 2014. German legislation places 
strict requirements on environmental responsibility, 
and emissions and discharges are closely monitored.

Below 10 %

5%
9%, 2012

Mixed  
waste

Over 15 %

23%
15%, 2012

Material 
recycling of 
mixed metal

Over 60 %

83%
88%, 2012

Utilisation 
percentage

Environ-
mental goals 
and indicators
Goal for 2011–12 are dis-
played above the indicators

! !

73%

58%

367

320

255

187

306 309

Percentage
of plated
blanks in
production

Electricity
consumption
kWh / tonne

Natural gas
consumption
kWh / tonne

Water
consumption
m³ / tonne

40%

28%

43%

60%

5%
9%

12%

3%

92%

19 chemicals in 2012 2 chemicals in 2013

7%

1%

595

41*

15

Forms of transport in deliveries 2013

Recycling and
utilisation percentages
Mint of Finland Ltd.

Consumption of
natural resources per
tonne of blanks‡

Saxonia Eurocoin GmbH

Shipping

Road

Air

* Semi-trailer

Transport CO² 
emissions by 
mode of transport
(grammes per tonne 
kilometre)

Percentage of 
transports 

Recycled
material

Utilisation
as energy

Mixed waste
to landfill

Hazardous
waste

2013

2012

2013

2012

Mint of Finland Ltd.

Use of chemicals in production Mint of Finland Ltd.

■■ Environmental indicators show that Mint of Finland has performed better in waste reuse than the av-
erage for the industry according to Statistics Finland.
Statistics Finland, 2010: Mixed waste 22%, utilisation percentage 73 %, material recycling of mixed metal 30 %.

‡ Saxonia’s electricity and fuel consumption grew in 2013 compared to the year before because more plated blanks were 
produced in 2013 than the previous year.16 Mint of Finland Annual Report 2013 



The most responsible choice

At its new production facility,  Mint of Finland 
can improve its energy economy in a way that was 
not possible at the previous facility. This begins 
with goal setting and the establishment of a set of 
indicators. Energy consumption can now be moni-
tored more effectively than before for electricity and 
heating, in terms of both efficiency and cost.

We require our energy supplier to be not only 
cost-efficient but also environmentally friendly. We use 
modern, low-energy lighting fixtures with optimised 
lux levels in our production and office premises. The 
lux levels of lighting are optimised according to use.

Water consumption in sanitary premises is op-
timised with the use of motion sensors. The build-
ing’s HVAC system has automatic heat recovery 
that diverts heating to various parts of the building 
as needed. The production premises will be fitted 
with unit-specific electrical energy meters so that 
we will be able to identify the procedures that con-
sume the least energy. Heat can also be recovered 
and reused in blank production.

Although the new facility is considerably larger 
than the previous one, overall energy consumption 
has substantially decreased.

Raw materials and transports are  the focus of 
continuous development. One of the most impor-
tant goals under the Group’s environmental respon-
sibility is to investigate the origin of the metals used. 
At the moment, we know the origins of our metals 
up to the cold rolling process for steel grades and 

up to the casting process for copper alloys, alu-
minium and stainless steel. The aim is to make pro-
gress in origin investigations in the form of a raw 
material supplier survey in 2014.

The company’s most significant environmental 
emissions are generated by transports. Environ-
mental friendliness of transports will be improved 
by means of good planning at the beginning of the 
order-delivery chain.

Delivery packages will be designed  using re-
cyclable materials and to just the right size so that 
marine transport containers and trailers can be 
filled as efficiently as possible. This will reduce the 
number of transports. In deliveries in 2013 where 
Mint of Finland was able to design its delivery pack-
ages independently, the capacity factor in loading 
marine transport containers was 98.7%.

In the future, Mint of Finland will further improve 
the environmental efficiency of transports by en-
gaging in close cooperation with transport opera-
tors and forwarders and by further enhancing man-
agement of the order-delivery chain.

As part of the environmental impact assessment 
for transports, Mint of Finland launched a project to 
standardise circulation coin packages, taking into 
account material recycling and the optimum size 
and shape for transport. Standardised packages 
designed for coins using recyclable materials will 
reduce environmental impacts. The transport pack-
ages designed by Mint of Finland are available to all 
of the company’s circulation coin customers. In Fin-
land, all coin transport packages are recyclable.

Saxonia has joined four other enterprises in a 
cooperative for waste water management. This 
makes the process cheaper and safer. Saxonia has 
studied and tested ways of using less water in its 
production process. However, this would increase 
energy consumption; no decision has yet been 
made on a new process.

Spearheading tool and metal expertise
Mint of Finland Group has employed technolo-
gy analysis to identify spearhead and key tech-

nologies. The Group’s spearhead technologies in-
clude the manufacture of money tools and metal 
expertise developed to peak performance by ex-
pert personnel. The company is at the interna-
tional cutting edge of tool manufacture and metal 
expertise.

We are able to produce tools that have com-
plex shapes yet last long. Tools can also be used 
to incorporate safety features in coins. The la-
ser engraving machine acquired last autumn 
gave us added capacity in tool manufacturing: it 
can handle hard metals and create 3D surfaces 
on tools.

We are leveraging our expertise to implement 
the Group’s goal of establishing a uniform, loca-
tion-independent production process from blank 
to coin.

■■ Mint of Finland applies the 
5S philosophy, which has a 
substantial impact on work, 
efficiency and workplace comfort. 
The photo shows blanks barrels in 
their proper place.
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Governance principles and management

A year of great change

The year under review was 
challenging for Mint of Finland 
Ltd. because of the weak market 
situation worldwide and excess 
capacity in the sector. The slow 
economy was reflected in a decline 
of demand and work volume.

However, despite the difficult year Mint of Finland 
remains one of the most significant exporters of 
metal payment instruments in the world, accord-
ing to a marketing study conducted last year.

The fluctuating world market prices of metals 
represent a challenge for the entire sector. Raw ma-
terial acquisition involves tying up large amounts 
of capital, and financial solidity is thus important.

Mint of Finland is one of the few purely mar-
ket-based companies in the sector. It also differs 
from many other major players in the sector in 
that it does not have a strong domestic market 
at its back. Excess capacity and partly unhealthy 
competition have caused prices to drop further.

The metal coin business is a risky one; since 
the adoption of the euro, companies that have in-
tegrated their production and have a solid finan-
cial basis are the best equipped to face the chal-
lenging market and to achieve future growth.

The introduction of the toll manufacturing 
business model clarified the division of duties 
between the parent company and the subsidiary 
focusing on blank production. Now, both blanks 
and coins are sold from Finland. Sales and acqui-
sition functions at Saxonia were discontinued, 
and the company is now focusing only on blank 
production. The order book of Saxonia is good.

The building of and move to the new produc-
tion facility of Mint of Finland created a lot of 
work for administration. It was a major project, 

but it was carried off very well. The budget was 
exceeded, but the end result is good. The new fa-
cility has helped find significant savings for in-
stance in energy consumption. The production 
process is also now much more efficient.

Several rounds of codetermination negotia-
tions were undergone in the autumn. There were 
fixed-term lay-offs in production, while some 
clerical employees were terminated. Part of the 
production personnel had to be laid off until fur-
ther notice when it became apparent that the year 
2014 would begin with no major circulation coin 
projects in the works.

Codetermination negotiations concerning the 
reorganisation in Germany were launched in au-
tumn 2012, but the process was a long one and 
was not concluded until autumn 2013. The termi-
nations arising from this reorganisation were im-
plemented in 2013.

The composition of the Executive Committee 
was altered. The Executive Committee has sev-
en members: Paul Gustafsson, ceo; Juha Hörk-
kö, cfo; Jarmo Hakkarainen, Production Director; 
Henna Karjalainen, Communications Director; 
Sirpa Kuusirati, Vice President of Sales; Mat-
ti Rastas, Vice President, New Business De-
velopment; and Heli Säilä, hr Director. Jarmo 
Hakkarainen is also the Managing Director of 
Saxonia EuroCoin GmbH.

The Executive Committee meets for themed 
meetings once a month. In a new practice, the Ex-
ecutive Committee also has brief weekly meet-
ings. This has proved useful for improving inter-
nal communications.

Group management
In the management of Mint of Finland, simple, ba-
sic and clear solutions are sought. Mint of Finland 
has subsidiaries in Finland and abroad. Some of 

the subsidiaries are directly subordinate to the 
business operations of Mint of Finland, while the 
associated companies operate more independently.

Mint of Finland’s governing bodies required 
by law include the Annual General Meeting, the 
Board of Directors, the ceo and the Boards of Di-
rectors and ceos of the subsidiaries. Mint of Fin-
land’s Board of Directors appoints members of 
the Boards of Directors of subsidiaries and oth-
er Group companies, taking into account that the 
work of management bodies required by law may 
involve supporting the management of business 
operations.

The Board of Directors of Mint of Finland is re-
sponsible for the management and supervision 
of Mint of Finland in accordance with the Finn-
ish Limited Liability Companies Act, its Articles of 
Association, its rules of procedure and the instruc-
tions of its owners. The Board of Directors decides 
on the key operating policies complied with in the 
Group and matters that are both major and impor-
tant with regard to the scope of the Group or which 
deviate from the Group’s normal business opera-
tions or which the Board of Directors separately 
defines it shall deal with and decide itself.

The basic purpose of the Executive Committee 
is to guide and develop the business operations 
of Mint of Finland Group and support the ceo so 
that the goals proposed by the Executive Commit-
tee and approved by the Board of Directors are at-
tained. This is implemented by KPI reporting and 
monitoring and through management reviews.

The Executive Committee has seven members: 
Paul Gustafsson, ceo; Juha Hörkkö, cfo; Jarmo 
Hakkarainen, Production Director; Henna Kar-
jalainen, Communications Director; Sirpa Kuusi-
rati, Vice President of Sales responsible for sales 
of circulation coins and blanks; Matti Rastas, Vice 
President, Customer Relations and Sales; and He-

li Säilä, hr Manager. Jarmo Hakkarainen is also 
the ceo of Saxonia EuroCoin GmbH.

The Executive Committee meets for themed 
meetings once a month. In a new practice, the Ex-
ecutive Committee also has brief weekly meet-
ings. This has proved useful for improving inter-
nal communications.

Remuneration
Remuneration of Board members. Board mem-
bers are paid the following monthly fees: chair-
man, €2,800; vice chairman, €1,970; other mem-
bers, €1,400. An additional attendance fee of €600 
is paid for each meeting of the Board.

CEO. The ceo is paid a monthly salary by agree-
ment, which was €17,952 including benefits at the 
end of 2013. The monthly salary is supplemented 
by a performance bonus to a maximum of 29.4% 
of the ceo’s annual salary. The determination of 
the bonus is linked to the profit made by Mint of 
Finland Group and to the attainment of separately 
defined targets. The annual targets for the ceo’s 
bonus are determined by the Board.

Other remuneration of management. As a rule, 
no separate remuneration is paid to members of 
the Boards of Directors of subsidiaries who are 
in the employ of Mint of Finland. The remunera-
tion payable to Board members not affiliated with 
the Group is determined by the Board of Directors 
of Mint of Finland Ltd. Members of the Boards of 
Directors of associated companies or subsidiaries 
who are employed by Mint of Finland may be paid 
remuneration if it is warranted in order to achieve 
equal treatment of Board members. The remunera-
tion principles are agreed by the Board of Directors 
of Mint of Finland Ltd., which submits its proposal 
on remuneration principles to the general meeting 

Despite the difficult year, Mint of 
Finland remains one of the most 

significant exporters of metal 
payment instruments in the world

Governance principles and management 2120 Mint of Finland Annual Report 2013 



of shareholders of each relevant company.
In addition to a monthly salary, the members 

of the Executive Committee of the Group are el-
igible for an incentive bonus to a maximum of 
three months’ salary. The incentive bonus crite-
ria for the Executive Committee of the Group are 
determined by the Board of Directors of Mint of 
Finland Ltd. on proposal from the Group ceo.

No performance bonuses were paid in 2013.

Risk management and supervision
Internal audit. At Mint of Finland Ltd., internal 
auditing is the responsibility of the Board of Di-
rectors. Audit plans are reviewed and adopted by 
the Board of Directors, which, in cooperation with 
the auditors, evaluates and ensures the appropri-
ateness and functionality of the Group’s internal 
monitoring system, the expediency and efficiency 
of functions, the reliability of financial data and re-
porting, and compliance with the policies and in-
structions included in the rules of procedure. The 
Board of Directors also creates added value for the 
organisation through consultancy on these matters.

Risk management. The objective of risk man-
agement is to identify, measure and manage risks 
that if realised could jeopardise the company’s 
operations and the attainment of its objectives 
of, on the other hand, present opportunities. Risk 
management at Mint of Finland is part of normal 
business operations and as such the responsibil-
ity of all managers and employees subordinate 
to them. The cfo is responsible for the devel-
opment and implementation of the Group’s risk 
management process and the coordination of risk 
management efforts.

The perspective of risk management is compre-
hensive, the aim being to achieve an all-encom-
passing survey and management of risks. Risks 
come under particular examination in the con-
text of strategic planning, annual planning and the 
planning of investments and projects. Risks are al-
ways surveyed before entering competitive bidding, 
and they are given point scores. Managers are re-
sponsible for assessing and reporting on risks.

Supervision. The purpose of internal supervision 
is to ensure the efficient and profitable operation 
of Group companies, the reliability of informa-
tion and compliance with legislation and policies. 
Internal supervision is the responsibility of the 

company’s Board of Directors.
Operations are managed and monitored by 

company on a monthly basis. Examination of pro-
jections for the current financial year and annu-
al projections are an integral part of the manage-
ment and monitoring process.

Supervision is managed at the Group level by 
the cfo. Supervision is implemented by control-
lers in the parent company and subsidiaries. To-
gether with management, they ensure that busi-
ness transactions are recorded in a timely fashion 
and reported with expedience and efficiency in 
compliance with separately issued Group guide-
lines concerning the substance of internal super-
vision and reporting.

Supervisory Board. The operations of the 
Halsbrücke blanks factory of Mint of Finland are 
supervised by a Supervisory Board. Its chairman 
is Paul Gustafsson (ceo), and its members are Ju-
ha Hörkkö (cfo), Henna Karjalainen (Communi-
cations Director), Sirpa Kuusirati (Vice President 
of Sales), Matti Rastas (Vice President, New Busi-
ness Development) and Heli Säilä (hr Director).

Auditing. For Group auditing, the Authorised 
Public Accountant firm selected by the gener-
al meeting of shareholders conducts an audit of 
Mint of Finland Group and is responsible for au-
diting across the entire Group.

The Authorised Public Accountant firm selected 
is Deloitte & Touche Ltd., with Ari Hakkola as prin-
cipal auditor. The auditors are selected by the gen-
eral meeting of shareholders for one year at a time.

General meeting of shareholders
The highest decision-making body in Mint of 
Finland Group is the general meeting of share-
holders of Mint of Finland Ltd. Under the Arti-
cles of Association, a general meeting of share-
holders shall be convened by sending a registered 
letter to each shareholder to the address entered 
in the share register, no later than eight days be-
fore the meeting. The Annual General Meeting 
shall be held annually on a date to be determined 
by the Board of Directors before the end of June, 
either in the company’s domicile or in Helsinki.

The Board of Directors of Mint of Finland Ltd. 
and its chairman and vice chairman are elected at 
the Annual General Meeting.

■■ Petra Re-
lander taking 
finished coins 
to storage.
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dia 2006-2007; Nokia, Director, Cor-
porate  Strategy 2004–2006; Nokia, 
Senior Manager, Marketing Plan-
ning and Offer Development, 2004; 
Nokia, Manager, Acquisitions, 2000–
2004; Skandinaviska Enskilda Banken, 
Credit Analyst, 1999–2000; Enskilda 
Securities Analyst Investment Bank-
ing & Corporate Finance, 1997–1999
■● Member of the Board of Mint of 

Finland since 2012

Anna Maija Wessman 
b. 27 October 1958, 
Licentiate of Technology
■● Ahlström Oy, Vice President, Sus-

tainability
■● Key concurrent positions: Member 

of the Board Working Group of Sus-
tainability for edana, European Dis-
posables and Nonwovens Association 
since 2009
■● Key experience: Ahlstrom Sales 

Helsinki Oy (was Ahlstrom Nordic 
Oy), Managing Director & Ahlstrom 
Sales llc, Chairman of the Board, 
2002–2008; Ahlstrom Atlanta, Inc.; 
Ahlstrom Paper Group Boston, Inc., 
President and ceo 1998–2001; In-
ternational Paper Company, Product 
Development Manager 1993–1998; 
Jaakko Pöyry Consulting, Inc., Sen-
ior Consultant 1990–1993; Kym-
mene Corporation, Voikkaa Paper 
Mill, Product Development Manager 
1986–1990; Finnish Pulp and Paper 
Research Institute, Senior Research 
Associate 1980–1986
■● Member of the Board of Mint of 

Finland since 2011

Board meetings in 2013
The Board of Directors convened 
eight times during the financial year. 
The atten dance rate of members of 
the Board was 95%.

Chairman 2013

Pentti Kivinen 
b. 20 August 1943, LL.Lic.
■● Key concurrent positions: Vice 

chairman of the Board of the Founda-
tion for Economic Education, Chair-
man of the Boards of Lasten Päivän 
Säätiö foundation and Kansallissäätiö 
foundation, member of the Board of 
the Finnish National Opera, Chair-
man of the Board of the Foundation 
for Private Entrepreneurs, Secretary 
General of the Finnish Fair Founda-
tion, Deputy Chairman of the Board 
of the Snellman Foundation, Chair-
man of the Board of jto School of 
Management
■● Key experience: Finnexpo, Man-

aging Director 1993–2011; Suomen 
Tukkukauppiaiden Liitto, Legal 
Counsel, 1969–1971, Director 1971–
1977; Rautakonttori Oy, managing di-
rector, 1977–1984; Tukkukauppojen 
Oy, President, 1985–1992
■● Chairman of the Board of Mint of 

Finland since 2009, member since 
2008

Vice Chairman 2013

Harry Linnarinne 
b. 23 February 1965, D (Tech), 
MSc (Econ & Bus Admin)
■● Executive Vice President, Business 

Development, jpj Solutions Oy
■● Key concurrent positions: Member 

of the Board of Darekon Oy Key expe-
rience: Sisäsuomi Oy, ceo 2012–2013; 

Company Management

Group’s Board of Directors
Company Management

Group’s Executive 
Committee

Paul Gustafsson 
ceo

Jarmo Hakkarainen 
Production Director

Juha Hörkkö 
cfo

Henna Karjalainen 
Communications 
Director

Sirpa Kuusirati 
Vice President, Sales

Matti Rastas 
Vice President, New 
business development

Heli Säilä 
hr Director

Outotec plc, Director of Business De-
velopment 2007–2010; Finpro, Head 
of Trade Center (Japan) 2005– 2007; 
Nokia plc, various executive positions 
(Finland, Poland) 1998–2002
■● Vice Chairman of the Board of Mint 

of Finland since 2009

Members 2012

Kalevi Alestalo 
b. 1947, M.Pol.Sc.
■● Prime Minister’s Office, Senior Fi-

nancial Counsellor
■● Key concurrent positions: Member 

of the Boards of Directors of Destia 
Oy and Corenet Oy, 2013–
■● Key experience: Ministry of Trans-

port and Communications, Director 
of Unit for Corporate and Ownership 
Policy, Senior Financial Counsellor 
2000–2007, Ministerial Advisor with 
various duties in corporate and owner-
ship policy 1988–2000; Statistics Fin-
land, Head of Division of Enterprise 
Statistics 1983–1988, various duties 
in economic statistics 1971–1983.

Riitta Mynttinen 
b. 1960, Chemical 
Engineer (B.Sc.), MBA
■● Minerals Technologies Europe nv 

and smi, Europe, Vice President
■● Key concurrent positions: Member 

of the Board of Tikkurila Oy 2011–, 
member of the Audit Committee of 
Tikkurila Oy 2012–
■● Key experience: Powder Coatings, 

Rohm and Haas, Sales and Marketing 

Director 2004-2005; Powder Coat-
ings, Rohm and Haas, Integration 
Manager 2003–2004; Graphic Arts 
Rohm and Haas, Global Market Man-
ager 2002–2003; Paper and Printing 
Technologies, Rohm and Haas, Com-
mercial Manager 2000–2002; Paper 
Chemicals, Rohm and Haas, Com-
mercial Manager 1998–2000; Ferro 
Corporation, Europe Corporate Mar-
keting Manager 1996–1998
■● Member of the Board of Mint of 

Finland since 2010

Anssi Pihkala 
b. 27 April 1963, LL.M. 
trained on the bench
■● Hansel Ltd, ceo
■● Key concurrent positions: –
■● Key experience: Hansel Ltd, Gener-

al Counsel, 2003–2005; Association 
of Finnish Local and Regional Au-
thorities, Legal Counsel, 1997–2003; 
Asianajotoimisto Koivuhovi attor-
neys at law, attorney, 1995–1997
■● Member of the Board of Mint of 

Finland since 2008

Hanna Sievinen 
b. 1972, MSc (Econ & 
Bus Admin), MA in 
International Business
■● Nokia, Chief Restructuring Officer 

Key concurrent positions: –
■● Key experience: Nokia, Vice Pres-

ident, North Europe, Nokia, ceo 
Nokia GmbH 2010–2011; Nokia, Vice 
President, Strategy and Business De-
velopment 2008–2010; Nokia, Head 
of Strategy, Process and Quality, In-
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Section of the reporting model Reporting  Location in the report and comments

1 Description of the organisation, administration and principles of operation

1.1 Basic details of the organisation Reported ■� Mint of Finland Group in brief, pp. 2–3

1.2 Management and operating 
principles of corporate 
social responsibility

Reported in part ■� Responsibility, pp. 8–11
■� Governance principles and management, pp. 20–25

The management and operating principles of corporate 
social responsibility were reported on in the 2011 report. 
In 2013, the situation was unchanged.

1.3 Stakeholders and 
interaction with them

Reported in 2012 Stakeholders and interaction with them was reported on 
in 2012.

2 Financial responsibility

2.1 Management of financial 
responsibility

Reported in part ■� Governance principles and management, pp. 20–25

Management of financial responsibility was reported on in 
the 2011 report. In 2013, the situation was unchanged.

2.2 Key indicators of 
financial operations

Reported ■� Mint of Finland Group in brief, pp. 2–3
■�The year in brief, pp. 4–6
■� CEO’s report, pp. 6–7
■� Separate financial statements, p. 2

3 Personnel 

3.1 hr management Reported in 2012 
and partly in 2013

■� Social responsibility, pp. 12–13
■� Governance principles and management, pp. 20–25

HR management reported on in 2012.

3.2 Number and structure of personnel Reported ■� Social responsibility, pp. 12–13

3.3 Restructuring situations and 
redundancies / Employee-
employer relations

Reported ■� Social responsibility, pp. 12–13

3.4 Equality Reported in 2012 
and partly in 2013

■� Social responsibility, pp. 12–13

Gender equality plan reported on in 2012.

3.5 Remuneration Reported ■� Governance principles and management, pp. 20–25

3.6 Competence development 
and training

Reported ■� Social responsibility, pp. 12–13

3.7 Wellbeing at work Reported ■� Social responsibility, pp. 12–13

3.8 Occupational health and safety Reported in part ■� Responsibility, pp. 8–11

Occupational health and safety was reported on in earlier 
reports.

4 Environment 

4.1 Environmental management Reported in 2012 
and partly in 2013

■� Environmental impacts of production, pp. 14–19
■� Governance principles and management, pp. 20–25

Environmental management reported on in 2012.

4.2 Key environmental indicators Reported ■� Environmental impacts of production, pp. 14–19

Section of the reporting model Reporting  Location in the report and comments

5 Society 

5.1 Local communities Reported in part Local communities were reported on in earlier reports. 
The situation is unchanged. 

5.2 Bribery and corruption Reported in part Bribery and corruption were reported on in earlier reports. 
The situation is unchanged.

5.3 Political participation Reported in part Political participation was reported on in earlier reports. 
The situation is unchanged.

5.4 Restrictions on competition Reported in part Restrictions on competition were reported on in earlier re-
ports. The situation is unchanged. 

5.5 Compliance with regulations Reported in part Compliance with regulations was reported on in earlier re-
ports. The situation is unchanged.

6 Product liability

6.1 Customer satisfaction Reported in part Customer satisfaction was reported on in earlier reports. 
No customer satisfaction survey was conducted in 2013.

6.2 Health and safety effects of 
products and services

Reported in part Health and safety effects of products and services were 
reported on in earlier reports. The situation is unchanged. 

6.3 Product and service information 
and marketing communications

Reported in part Product and service information and marketing commu-
nications were reported on in earlier reports. The situation 
is unchanged. 

6.4 Protection of customer 
details and privacy

Reported in part Protection of customer details and privacy was reported 
on in earlier reports.

6.5 Sustainable consumption Reported in part Sustainable consumption was reported on in earlier re-
ports. The situation is unchanged.

7 Human rights 

7.1 Human rights issues related 
to the company’s operations

Reported in part Operations-related human rights issues are reported on 
the company website and in earlier reports.

8 Delivery chain 

8.1 Delivery chain management Reported ■� Environmental impacts of production, pp. 14–19

Delivery chain management was reported on in earlier 
reports.

9 Reporting and accounting principles

9.1 Reporting and accounting 
principles

Reported in part Reporting and accounting principles were reported on in 
earlier reports. The situation is unchanged.

Content comparison with the corporate responsibility 
reporting model of unlisted state-owned companies*

* Government decision-in-principle concerning ownership policy, 3 November 2011  
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Mint of Finland Ltd.
p.o.Box 100 (Suokallionkuja 4)
01741 Vantaa 
Finland
t. +358 9 894 31
f. +358 9 898 274
www . mint  . fi

Saxonia EuroCoin GmbH
Erzstrasse 5 a
09633 Halsbrücke
Deutschland
t. +49 3731 4195 80
f. +49 3731 4195 888

Det Norske Myntverket AS
Postboks 53 (Hyttegaten 1)
3602 Kongsberg
Norge
t. +47 32 299 530
f. +47 32 299 550
www . myntverket . no

Mint of Finland Group

CECO S.A.
Calle Cronos, 67
28037 Madrid
España
t. +34 91 371 7544
f. +34 91 371 7487 / 88
www . ceco-sa . com

http://www.mint.fi
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